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headquarters of Germany’s first spa for men, opened over a year

ago by Tiinde Hartwieg and her husband. To be able to relax bet-
ween business and appointments in order to be full of energy for the next
round of meetings — that is the aim of the treatment programmes speci-
ally developed for men. It all begins with a cool-down in the spacious
MediaSpa Lounge. Stylish, masculine interior, fine materials, flatscreen
TV, daily newspapers and a modern water wall set the mood. The treat-
ments are adapted to suit individual requirements — cosmetic treatments,
massages, manicure and pedicure — and last between 45 and 90 minutes
as preferred. The innovative products used come from the United States.
They are especially skin-friendly and do not harm the environment. “Men
quickly feel at ease, enjoy the attention and the feeling of being in expert
hands”, says Tunde Hartwieg, who demands the highest service stan-
dards from her team. During the treatment other staff members ensure
that the customer’s shoes are polished until they shine. Towels, bathro-
bes and comfortable slippers are always available — as is the heated sauna,
which provides an opportunity to rest and relax after your treatment. The
professional skills, the ambience and the good feeling which comes from
a well-groomed appearance have made the MediaSpa Munich a favourite
address amongst VIPs.

! newly completed elegant city palais in the heart of Munich is the
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MediaSpa Munich is Germany’s
first wellness and beauty address
for men, combining care, relaxation
and an attractive appearance.

Omne of the sources of inspiration
for MediaSpa was the H*O Spa in

the Emirates Towers in Dubati.
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